This article introduces a number of important issues regarding ethical behavior and practices in small and medium enterprises in Romania in relation to the development of business ethics as an academic field. As a starting point, a research project was formed from the results of an online survey conducted within 850 companies, illustrating managers´ general perceptions related to the most important factors that influence ethical practices in Romanian companies. Since two of the most common answer options were: (a) managers' conduct and their personal values and (b) employees' features: level of education and professional expertise; the second section of this paper will analyze the response of the academic field regarding this need. Based on the premise that today's students will be tomorrow's managers and employees, this study is intended to produce a deeper understanding of the role of moral character in Economic activity, as well as to identify ways in which moral character development can be promoted. Thereby, this paper analyzes if Romanian universities have settled, as an educational target, the development of moral reasoning and behavior of their students.
Introduction
This study is based on two research projects. The first one (research A -Business Ethics and Competitiveness in Romania) illustrates the most important factors in influencing ethical behavior and practice in Romanian companies. The second research (research B -How Deep is the Business Ethics Disciple Penetrating the Curriculum of Romanian Faculties of Economic Science) was conducted based on the results obtained in the first project. Since 850 managers, or individuals in a leading position within Romanian companies, consider that the most important factors that influence ethical practices are their own conduct, personal values and how they face an ethical dilemma, for the second research area the aim was to establish whether the academic community is also aware of its own role "to develop, promote and stimulate the moral reasoning and behavior of their students and to awaken the moral vision of tomorrow's business leaders" (Rossouw, 2004, p.9) .
It was considered that one way to obtain this was to introduce the discipline of business ethics in the curriculum of Romanian Faculties of Economic Science. This is far from the only solution; however, this research has focused only on this aspect since business ethics commenced its academic life in Romania, with frail forces, in less than a decade. Further researches are welcome to deepen this topic by analyzing the content of the teaching material along with its efficiency 2 2. M Methodology of the research projects Research A (Business Ethics and Competitiveness in Romania) was based on quantitative and qualitative methodology in the form of an online survey and was applied to managers from companies all over Romania. Research design was based on the following considerations. In order to achieve a representative sample, a stratified random sampling method was employed that was based on two criterions: number of employees and the firms' locations. Data for the study were collected from a database called Lista Firme which contains information about almost all companies in Romania (over 700,000 companies). Firms were grouped into four categories, based on the number of employees, according to the national previsions of Law no.346/2004. Table 1 presents the respondents' profile, taking into account the number of employees and firms' location. -identification of all accredited public and particular Romanian faculties of Economic Science based on the information provided and posted on the Ministry of Education website. There was a total of 25 public faculties (Faculty of Economic Science, Faculty of Science, or Faculty of Business Administration), one Academy of Economic Studies in Bucharest with 11 faculties and 43 private faculties; -elaboration of a data table encompassing the following information: university name, faculty name, fields of study, discipline name "Business Ethics", type of discipline (compulsory/optional/facultative discipline), numbers of credits, semester, number of course hours in a week, number of seminar hours in a week; -collection of information for a Bachelor's degree only was conducted by contacting each faculty and analyzing each curriculum for the academic year 2011-2012. Since most of the information was posted on each faculty website, contact by mail or by phone was only attempted for five public and ten private faculties. This research offers a static analysis, a snap shot picture, without illustrating tendencies and movements due to the fact it has analyzed the curriculum for the academic year 2011-2012. Unfortunately, there were insufficient resources and time to determine how the introduction of business ethics as a compulsory/optional/facultative discipline has evolved over the last ten years. It can be considered that this static research is representative since it illustrates the faculties' interest in promoting and stimulating the moral reasoning and behavior of their students. This aspect is illustrated by whether or not business ethics is studied as a compulsory discipline.
3. R Research results

The most important factors that influence ethical behavior and practices in Romanian companies
One question that has arisen from research A requires a general perception regarding the factors that can influence the development of an ethical climate in a company. A Likert Scale with seven ordered response levels was used, from insignificant represented by number 1, to very significant represented by number 7. Answers were listed as follows. Activity domain, company size (Murphy et al., 1992) , the region where the company activates, managerial system, employees' features: level of education and professional expertise (Stead et al. 1990 ), managers' conduct and personal values, other companies' behavior, the legal framework and regulation system, the activities of institutions for controlling and monitoring, values and standards promoted by the economic system. The first six answer options illustrate a company's characteristics and internal environment, whereas the following four exemplify external factors. The mentioned aspects are illustrated below. Analysis of the data has indicated that it is obvious that mangers consider the most important factor influencing ethical behavior and practices in Romanian companies to be that of their own personal values and conduct (with a mean value of 6.01 from a maximum of 7 points), followed by the employees' features: level of education and professional expertise. The highest external factor result is that of legal framework and regulation system (with a mean value of 4.85), whereas the lowest result was for activity domain. The importance of managers' personal values, moral judgment and behavior in order to enable and enforce an ethical climate in Romanian companies was used as a starting point for the subsequent research. The focus shifted from structures to the character of the individual involved in economic and organizational structure and the academic community response to this need.
Business ethics discipline in Romanian curriculums
Compared to other established academic fields of study, business ethics is fairly young (Rossouw, 2004, p.ix) . Although its debut point in the Romanian academic field cannot be mentioned, it can be considered that the business ethics discipline was first seized by the philosophical domain and has subsequently penetrated into the economic academic field.
For this research article, the attention is focused only upon the economic academic field. Analysis has been conducted on 36 public faculties and 43 private faculties with the first objective being to ascertain if business ethics is studied as a compulsory/optional/facultative discipline or not at all. The results are demonstrated in the tables below. In the first column, it specifies the study program for the Bachelor's degree encountered in the public faculties of economics, in a decreasing sequence according to the number of appearances. The second column (2) provides information as to whether the discipline business ethics is studied as a compulsory, optional, facultative discipline, or not studied, and the final column illustrates the total number of study programs. When considering the information in Table 3 , it can be concluded that: ∞ The study program Business Administration, which is present in at least ten faculties, presents the highest quota (65%) in which business ethics is studied as a compulsory discipline in the Curriculum of Public Faculties of Economic Science. Meanwhile, Accounting and Administration Informatics registers the lowest quota of only 5%. ∞ Business ethics is not studied in any year within the following study programs: Banking and Stock Market, Economics and Economic Communication in Business, Economic Cybernetics, and Economic Statistics. In terms of academic year of the degree, the discipline business ethics is included in the curriculum of the first year as a compulsory discipline in 70% of cases, as an optional discipline that is predominantly studied in the second year in 55.9% of the cases, and as a facultative discipline only in the third year of study. In compliance with the information presented in Table 4 below, a comparison can be highlighted between the public and private faculties, in relation to their interest for the discipline of business ethics. Certain differences can be noticed, especially in relation to the environment to include this discipline within its curriculum. In 67.4% of the study programs within the private faculties, this discipline is not included at all; whilst for the public faculties the percentage is smaller, with a value of 47.1%. 
Conclusion
With regard to the aforementioned results, unfortunately, the Romanian academic community does not exhibit a high interest in training future employees and managers to build their way of thinking, argumentation and action on ethical principles. This has been proven by the fact that in less than approximately 20% of the study programs, business ethics is studied as a compulsory discipline. Furthermore, there are only a few academic centers, for example Research Center in Applied Ethics (CCEA), Bucharest, which are involved in organizing workshops, public conferences, national and international symposiums, discussions and debates in order to promote an economic environment based on ethical values or principles and to offer solutions to relevant problems.
To form a generation capable to sustain an argument anchored in moral principles and values represents one of the supreme purposes of education. Additionally, this aspect has implications in raising the competitive level of a company and of a country. Rousseau (1973, p.67) claimed that "educated people but, deprived of morality, are, of course, the most dangerous agents for corrupting a society and for decaying a state". It can be felt that the purpose of education consists of training individuals with moral character, with an understanding of the art of living a constructive and honest life. Education implies a decisive role in developing knowledge, skills and attitudes next to expanding the moral character, which are essential to build a "healthy economy".
